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They may 
forget 
what you 
said, but 
they will 
never 
forget 
how you 
made 
them feel. 
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^   In 2010, over senior 350 executives converged at Barcelona to take part in 
Interact and address how innovation could help the digital industry through the 
recession. Some of the industry's heaviest hitters gave their insights on how to 
tackle the crisis in advertising spend. In a variety of keynote sessions and 
interactive panel debates, speakers representing major players of the industry 
including Google, Microsoft Europe, AB Inbev and Razorfish shared their 
experience, advice and predictions. 
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; �
<  The HotelWebsiteMarketing.com London Conference is 
designed to provide hotel sales, revenue and e-commerce 
managers with the latest innsights into online marketing. 
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www.hubspot.com/ kipp bodnar/ �

>  Kipp  Bodnar is Inbound 
Marketing  Manager at HubSpot, a 
leader in marketing software for small 
and medium-sized businesses. He 
leads HubSpot's content ...�
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As one website owner suggests: 
IP addresses belonging to Microsoft are requesting pages from 
eKstreme.com and blogSci.com (my science blog) with HTTP 
referrer headers suggesting that the hits were from live.com 
searches. These referrer headers are spoofed as the keywords 
from these supposed searches are sometimes in no way related to 
the requested page. Additionally, for most of the other supposed 
searches, the requested pages do not rank in the top 10 (first page 
of results) in a way to send this traffic. 

�����	��� suggesting that website owners 
should block Microsoft's IP addresses����
�����	���	���������)���$���������)����	

��
#���"�����5�$)���A���	�����!
#����#���5  
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�Drkoop.com Inc. (Proposed ticker: KOOP) priced its initial public offering at $9 a 
share on Monday night. Shares will begin trading later today. 
The company, a Web-based health information service, is offering 9,375,000 
shares to the public. The price range was $7 to $9 a share. Bear Stearns is the 
lead underwriter with Hambrecht & Quist assisting. Wit Capital is distributing 
shares online. 
As the name of the company would imply, C. Everett Koop, M.D., former U.S. 
Surgeon General, is chairman of the board. Given Koop's well-known name, the 
massive market for healthcare services and Healtheon's (Nasdaq: HLTH) $5.5 
billion acquisition of WebMD, drkoop.com should garner Wall Street's attention. 
Drkoop.com, the company, pays Koop, the doctor, royalties for use of his 
likeness. Koop gets 2 percent of the company's sales for current products and 
up to 4 percent of sales from new products over the agreement's 5-year term. 
Koop also makes six figures in consulting fees and has options to purchase 
713,437 shares with an average price of 11 cents. 
Drkoop.com, which calls itself a consumer healthcare portal, is looking to 
broaden its consumer distribution through portal agreements and content 
syndication. 
In April, drkoop.com penned a three-year pact to be the exclusive content 
provider for the Go.com Health Center. According to regulatory filings, 
drkoop.com is paying Infoseek (Nasdaq: SEEK) and Disney (NYSE: DIS) $57.9 
million over the life of the deal. Drkoop.com will also provide content to ESPN 
and The Family Channel. The company also has a distribution deal with At 
Home (Nasdaq: ATHM). 
The company plans on making money by enabling e-commerce transactions 
such as prescription refills and and advertising. The drkoop.com launched its 
site in July 1998 and has 280,000 registered users and 6 million unique users, 
the company said in regulatory filings. 
Drkoop.com will need to grow its traffic to grow revenue, which is currently a 
bleak number. For 1998, drkoop.com reported sales of $43,000 and a loss of $9 
million. For the quarter ending March 31, the company reported sales of 
$404,000 and a loss of $4.1 million. As of March 31, 1999, drkoop.com had an 
accumulated deficit of about $24.2 million. 
The company cites drweil.com, mayohealth.org, onhealth.com, thriveonline.com 
and webmd.com among its main competitors. Drkoop.com also cites affinity 
groups and traditional medical information providers as competition. 
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Why Starting An Internet 
Business Can Be 
Extremely Easy 
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Is Your Own Attitude Strong? 
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�"�� / &��&��  0� �"�� %����$,�� �" $),� (�� * #�
�
�"%&� 2$��� �"�� �-/���*�&��� ��� �" $),� %&���#� � �
�"��3$���� &
��"%��(�&�0����%�*%#4���#�.)%&��� �
.# ,$/��%&,� � � �" *1� �"%�� �-.�#����� "�� "%��
%&,�" ��"��"%��.)%&&�,�� ���%&,� $��0# *��"��
/# �,1�

� The Learning Ladders. 
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The Discipline To Keep 
The Direction. 
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The Tracking Gives 
Information For The 
Future. 
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The Start Is Easy, If 
That Is Your Attitude.  
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Aside from livestock, Haven’s family business has been supplying local farmers 
with fertilizers, made from manure of their animals in their farms. However, as 
farmlands turn to suburban housing, Haven needed to find a different market for 
their fertilizers. They decided to expand their market by selling on the web. 
Authentic Haven Brand Natural Brewhttp://www.ahavenbrand.com  was born. 
To succeed in selling animal manure as fertilizers on the Web, Haven had to do 
things differently. 
 
First, Haven did not call their products “fertilizer”. Instead, their products are 
called “natural soil conditioner tea” and three variants are offered, namely, 
alfalfa for roses, cow manure and horse manure. There’s nothing inherently 
interesting or fascinating with manures or fertilizers; but “natural soil conditioner 
tea,” now that’s something else. 
 
Calling the products soil conditioner tea is also aimed at lowering the barrier of 
customer resistance to the products, as the name describes the benefits of the 
product and not what they are commonly known. It’s all about changing the 
negative perception of the products, and lowering the “yuck” factor of buying 
manure on the Web. But more than anything, it is just great Web writing and 
product presentation, making you want to know more and buy the products. 
 
Second, the products are cleverly designed and packaged for its target 
customers, the health conscious and green minded customers. The products 
are packaged in 3×5 inches brewing pouches. Customers will then “brew” the 
manure products by placing the pouch in 1 to 5 gallon container of water, which 
can then be used to water the plants. 
Through clever marketing and understanding of their customer base, sales of 
Haven’s fertilizers continue to grow by as much as 30 percent every year since 
2005, according to Inc Magazine. 
Who knew that people would actually pay $21.95 for cow’s manure on the Web? 
� ”  

“  Ever thought you can sell cow’s manure on the Web and profit from it? Annie 
Haven is doing it, and doing it well. 
 
Haven’s family has been producing livestock since 1924, priding themselves 
as raising natural grass-fed livestock. Long before organic farming became 
in vogue, they raise their livestock free of antibiotics, growth hormones and 
pesticides. 
�

��� �	����		�	���� �

> Haven’s family has been producing livestock 
since 1924, priding themselves as raising natural 
grass-fed livestock. �
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WHO KNEW 
THAT 
PEOPLE 
WOULD 
ACTUALLY 
PAY $21.95 
FOR 
COW(S 
MANURE 
ON THE 
WEB? 

“  
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People, Not 
Search Engines 
and Algorithms, 
Drive Your 
Business 

�� �	��� 
���
�
� ��� ������ �����
	����������	�������	��6�������������
��� �������� 	����� ���� 7�	����� ���
	������� �������� ������� ���������
����������	�
���	����� �

�������	�������� ��
The idea is something like this: 

There are couple of ways you can aspire to 
do article marketing - 

1) Try to drive as many clicks as possible, 
ignoring the value of those clicks 

2) Try to give as much value as possible 
and ONLY get clicks from visitors who 
are really interested in you. 

Well, if you are just trying to turn a 
margin by getting clicks cheaper than you 
can sell them - hey, 1) works just fine. But 
if you are building a real business...then 
you really should focus on the people. 

People, not search engines. 

People, not article directories. 

People, not algorithms. 

You see, it is people who drive your 
business. 

People with whom you build relationships. 

And people who buy from you. 

So let me sum it all up - stop writing for the search engines, instead 
write to common problems, or (obscure problems that a lot of people 
don't know the answers to) and your niche readers will find you. 
Somehow. Don't worry about how. They will find you. And if you 
meet their needs, build a relationship with them, answer their emails 
when they write you, and provide products for sale that will meet their 
needs, they will buy from you. And that's what really matters. 

By the way, want proof article marketing works? 

First, send the link to this article to anyone you know who could be 
inspired by it. They will thank you for it. 

Second, scroll to the bottom of this page. See how many views there 
have been. Then multiply the number of views times 18.9% - that's 
about my average CTR - so that will tell you about how many visits 
this article has gotten to my website below (some articles get as much 
as 30% - 40%, this could be one of them, but won't know until a few 
hundred people visit and I get good stats [in fact, check back here in a 
week or so, and I'll update the actual CTR for this article for you]). 

Then multiply that number by about 20% - and that's the number of 
subscribers this one article will create for me. 

And my average subscriber invests about $30 with me over time. 

So you can do the math and determine what this non-optimized, don't 
care if the search engines ever find it, article has done for me. 

So...why don't you go out and write your own non-optimized, who 
cares if the search engines find it article, and get some results of your 
own??? %		  
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<  It has been a while since we reported 

on a gyrocopter with The Amazing Flying 
Dutch Car. This particular gyrocopter is 
AutoGyro’s Cavalon, and it is planned to 
be unveiled at Aero Friedrichshafen, which 
I can only assume is some airshow of 
some type.�

�����  �������
��� 0"	#"������� :(&&(':( 	!��"��� 0�	�	
�� 0"��������� �

>  Imagine thinking about what lays between the 
keys of your keyboard send shivers down your 
spine. I mean, just imagine, whole nations of 
bacteria working on devouring the dead skin cells 
that you left behind. Was that descriptive enough? 
Yeah, probably that image was the one the guys 
from ThinkGeek had in mind when they developed 
the USB Digital Microscope. So from now on you 
can observe the little world you have created inside 
your keyboard specifically and everywhere around 
you in general. 
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The concept car will be on 
display this march at the 
Geneva Motor Show. 
The car, named the Demon 
is meant to be affordable 
and will have a 6 speed 
manual gear box and 2.4 
liter engine developing 172 
Hp with maximum torque of 
165 pound/feet. For those 
who want more power, The 
Demon will also be 
available with a 4 cylinder 
developing 300 Hp as a 
SRT version identical with 
the Dodge Caliber SRT-4 
engine  v�
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 <  It’s real! The all knowing patrolling police car 

is no longer just a presence in policemen’s 
dreams. Nowadays, with all this technology, 
cops decided to make life a lot safer. Car 
thieves, uninsured fellows beware, this new 
gadget records, reads your car’s licence plate 
cross-referencing each and every one against a 
database of plates associated with stolen and 
uninsured vehicles, as well as unlicensed drivers�

-���.����	���/�
�� �

�
������� � �&����	��)� �

-���������0����	��
$
��������*�������

�
)&���
��"�
�@   George Anderson of Memphis,Tennessee patented the typewriter 
ribbon on September 14, 1886�
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Learn powerful and effective web 
marketing strategies, concepts or 
principles, tactics, techniques, 
tips & insider secrets... to 
effectively and profitably 
Start, Build, Market & Grow your 
business online...  
... Or... if you already have an 
existing internet business, 
How to take it to the ne xt  level �
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http://WebsiteMarketingMagazine.com/videos �
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“Today it appears that 
more online business 

owners care more about 
their profits than taking 

care of their 
customers.” 
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Building An 
Internet 
Home 
Business�
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Cynthia Minnar lives 
in South Africa and 
runs her own Online 
Business full-time 

from home. 

 

WMM 27 



�
���� 1+- �

*��������������	���	
���������	
������#	��	�������� ��	������
��
�����	��F�����A���!���A�����A������
A����"�������#� A�)����#�����
��A������
*�����	���������!��	�#���	#�����	
�����	
���������� �
��������	�����
	�#��������#��	�#���	����������������
������!���	�� ���	�"�A����
#��������#�	���	���������������������!��
�����

����!���	�����	�#����������	��������	�
��"��	���+�� ���	
�
����!���	������	�
�����	��
�����#����������	
�����	 ������
!#��"�
������	
�"���!����	����

�	������	
�����!���	������ ��	����#?��
�����#���)�����!���	���"�	��������	��
����	�"��"��� 	�
��
��"�
#���	��������!���	������	��	������#�������#��"��!�� ���������
����	"������)������������A����������
�"�����"�	
�A� 	�#��	���������
��#�
��"2�/����������#!����	
�����
!����A��������
# ��	��	�#��	����
��	�"����������!���	��������������	#������)������	� 
��	#A�
��
�"�	��A��	#��A�	!������
�A���
�������	�#�������� �	#�	���
��
���������
������!���	�������	�"��A����#�����!��	 �	�������	�#�
�����	�!����)��!�������	������2�

/���!�����
��	���	��	��������������������������"��� ���#���������A�
�	��

���A����	#�	�#A�'��8�������	�������������$�)� ��	��������
�H��	�"�#�	����	��
�"�������#2�*�����	������������� �������
����!���	���������#	�?��#�"��	

��#�����A�����#�	�� ����"
��
"�	��)��	����A��	������A�	�#�*�������)!�
�#�������� ��	��#�	�	���	

��
��	�"�#2�*�����
�"��	�#�����	
���#�	���

�������!�� �����	�"��	��
��������	�#�������
�"�������)���	�#�	���	��#
������ �	���"��	���2�

*���	!����?��#���!��������)������	����������������� ����������
�	������	��������
�����	���	�#������	�#����#���	�
� ���
	�����������!��
��	
��������
���	���������	��I*���=	���)�
�����	��� �I���
#����!��	�#�
��	����������
�����	�����	�������A���
����	�#��))
� ��A�	���J!����
����
	���

>������	������"��	���	
!���)�����	��!	
��!�	�����)	 �����	�����	��#�
�����	��!	
�����	
����������	�#�������	
�����)�#	�� ���#	��
�)���>��
���������	������	���������
��������	��A�*������A�	� #��	��������1���
����!�	"���!������	���	#�	��	"���)�	��!	
�)����#��� ��������#�����
��	
���)���������!	
A���
�������
#��$�������������� �����������������
��"��)��	����	�#�#��	������	�"���)�����	
���������� 	�#��������
��
	��������������	���	������!�#����	�#�	�#���"	"�� "�)	�������
/�����#����!�)�����5�

6	�������
��?������������"�
��	��
	���#�����������	 �#��	�������
�	��#��#����?������������*���8���1����*����������<� �����	�#�
)�	�!��#����	����������������*���8���1����*������	" 	������

�
�

����
=�������
������ �
/������
=����? �

���
���/�
���
���
�� �������
 �

��
���������������
� ��� �

���������������� �

"Tomorrow you're all going to wake 
up in a brave new world, a world 
where the Constitution gets trampled 
by an army of terrorist clones, 
created in a stem-cell research lab 
run by homosexual doctors who 
sterilize their instruments over 
burning American flags. Where tax-
and-spend Democrats take all your 
hard-earned money and use it to buy 
electric cars for National Public 
Radio, and teach evolution to illegal 
immigrants. Oh, and everybody's 
high!" 

Review of Steven Colbert's 
Comedy Central Colbert Report 
interview of James Fowler, author 
of "Connected:The Surprising 
Power of Our Social Networks 
and How They Shape Our Lives" 
discusses the impact of networks 
present and past. Fowler 
emphasized that humans have 
always had social networks. 
Mankind is social by nature. The 
point is that they have existed 
since the beginning of humanity 
long before the buzz about Twitter 
and Facebook! 
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Business 

The digital world is the only place 
where you find a volley of options 
to start your business. This luxury 
is absent in the physical world, 
because the demands of a physical 
business are far more than that of 
the digital world. Identify your 
strengths and skill sets and you 
will find a business that stays close 
to these strongholds. Opportunities 
exist for almost every profession, 
trade or calling and you need to 
focus your research to zero in on 
the business that suits you best. 

What is the start up cost for your 
internet business? Most often, 
the start up cost is nothing and if 
at all, it is in the form of some 
registration fee or cost of starter 
kits. You have the flexibility to 
identify business models where 
even this investment is not 
essential. Responsible work, 
quality output, and timely 
deliveries will help you scale 
great heights. 

 

1. Volley of options. 2. Low or nil start up 
cost 

 

3. Support from around 
the globe 
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No running around or huge financial resources are necessary to start your online business. When you 
are focused on your intent, it takes just a few hours to launch into your very own business. Here are 3 

eye opening reasons why you need not put it off for another day and start right today. 

 

The digital world is the only 
place where you find a volley of 
options to start your business. 
This luxury is absent in the 
physical world, because the 
demands of a physical business 
are far more than that of the 
digital world. Identify your 
strengths and skill sets and you 
will find a business that stays 
close to these strongholds. 
Opportunities exist for almost 
every profession, trade or calling 
and you need to focus your 
research to zero in on the 
business that suits you best. 
%		  
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Domains, Websites & Products For Sale. 

Domain  for  sale 
Contact: 
$�"N'�/"����$)(����#�$#$=��� ����

Makeanoffer 
< 
  #)�$�  /)$��  �$��  .�)  $��
����)�����$)(����#  
�)�������)�"�)6����
ViralInternetMarketing.com. �

Your Ad here  
Contact 
$�"N'�/"����$)(����#�$#$=��� ����

ContactUs 
> ����$��  �"  ��  ��"�  %��)  
7��$����$����)�'�/"����
>�)�"$���������"�"�������

Your Ad here  
Contact 
$�"N'�/"����$)(����#�$#$=��� ����

Contact Us 
> ����$��  �"  ��  ��"�  %��)  
7��$����$����)�
��/"����.�)�"$������
���"�"�������
WebsiteMarketingMagazine.com �

Your Ad here  
Contact 
$�"N'�/"����$)(����#�$#$=��� ����

Contact Us 
> ����$��  �"  ��  ��"�  %��)  
7��$����$����)�
��/"����.�)�"$������
���"�"�������
WebsiteMarketingMagazine.com �
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Resell Rights Profits 
Have you ever wondered how those other online marketers 

pump out product after product week in - week out while you 
struggle to get your first development project off the ground? 
The simple answer is they leverage other people's time and 
resources to create the products for them! That's right, you 

may have heard of Resell Rights products - also known as PLR 
(private label rights), white label products and MRR. 

 

WPMemberSite.com 
Creating a Wordpress Membership Site just got a whole lot 

easier with this Wordpress Membership Site plugin! 
Introducing WP member Site. The Wordpress Membership 
Site plugin that allows you to quickly and easily turn your 

Wordpress Blog into a recurring income machine. Charge your 
members a monthly fee and watch your Paypal account expand 

with cash on a monthly basis. 

 
CheapestArticles.com 

We have the cheapest article packs on the internet. Our 
experienced english speaking writers will quickly and expertly 
craft quality articles that will help you promote your business 
online and increase the ranking of your web pages. We also 

offer article submission services, press release writing services 
& sales copy writing. One of our more popular packs is our 

Combo Article Writing and Submission services. Click 'Combo 
Packs' on the left menu. 

 

ResellDeals.com 
We have the cheapest and best PLR content available a-lacarte 

on the internet. Our experienced english speaking 
writers & graphic designers expertly craft quality articles, 

ebooks, sales letters, graphics packs, templates and software 
on a weekly basis. You can purchase any PLR content and use 

it to help promote your business online and increase the 
ranking of your web pages. One of our more popular packs is 
our 319 Premium Wordpress Themes. Click 'Themes' on the 

left menu. It's currently FREE! 

 
iPad2 

Any iPad description you read will make note of the new 
slimmer size for the iPad 2, and it's one of the bigger features 

that Apple are promoting. The differences are very small, 
though anything that improves portability is useful for a device 
like this. If you're used to the old iPad, you'll probably notice 

the changes. 
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I started my first site in June 2005 with a minimal know-
how about the online marketing and about it`s special 

tricks. 

�

Sean Mize is an expert at using article marketing to 
drive highly targeted traffic to websites. He initially 
developed and mastered many of the advanced 

article marketing tactics that are currently being used 
by hundreds if not thousands of marketers today (he 
has personally taught several thousand clients his 

article marketing methods and techniques)�
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Dale East has 30 years of experience in sales, 
marketing and management. Dale is an 

entrepreneur with a passion for marketing on the 
Internet and is the publisher of several web sites. 

�

Fabian Tan is one of the top 5 Internet marketing 
experts in Asia and is the founder and CEO of 

Unbounded Systems Ltd., a powerhouse that has 
helped thousands of people worldwide increase their 

profits. 

�

Cynthia Minnaar lives in South Africa and runs her 
own Online Business full-time from home. 
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Michael Silvester is an experienced Internet 
marketer from Australia with years of internet 

marketing experience. 
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Ari Galper is the World's #1 Trust-Based Sales Expert 
and the Creator of Unlock The Game ™�

����:������

���"����'�	
��
Made his little business big through the internet, 

�

9	�

��0���
���
The fashion blogger turned Millionaire.  What was 

first just for fun, she now has one of the most 
viewed fashion blogs in America 

�
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 Teaches people just like you how to build an online 
business and use the technology needed to get 
started in this fun and lucrative field. 

�
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Cut Your Marketing Budget  
Don’t Buy Junk Links! 
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>> Visit:  http://www.bugon.com �
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-- How To Take The Pain Out of Selling -- 
The “NEW” Mindset for Selling In The New 
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Who The Hell Is John Carlton?  
John Carlton slyly refers to himself as “the most ripped-off writer on the Web”, and no one on the inside 
of the online business world disagrees. 

Other marketers also call John “the most respected writing teacher alive”… and the list of well-known 
marketers who freely reference John as their primary mentor for writing sales messages is just 
staggering. 

John Carlton Interview Summary notes: 
 

Q: Is John the greatest living copywriter? 
 
John refuses to be called the world’s greatest living copywriter. He would rather that he was referred to as 
the most ripped off and respected writer online. John also thinks that the highest form of praise is to see 
people mimicking his work, and following him and really keeping an eye out for everything he does. 
 

Q: What is your most ripped off ad? 
 
The one legged golfer ad was one of the most famous things he’s written. It’s been recycled and reused 
countless times since he first wrote it about fifteen years ago. It became a very powerful example of how to 
do a ‘hook’. He spent more than a decade perfecting his craft and has now spent another decade teaching 
people what he learned. John feels most rewarded when he sees people come up with good ideas as a result 
of his teaching. 
Its all about Bullets! 
One of the greatest learnings I have learnt from John is how important it is to write punchy bullets. Listen 
in as he drops a HUGE hint about the way he writes copy! 
John hops on the ‘Hot Seat’ 
On my last post I asked ‘What’s the biggest question you would like to ask John Carlton?’ and got 
hundreds of replies. My plan was to run through many of these questions and have John answer with the 
first thing that comes to mind. (In the call you will see how hard this is!!!) 
 

Q: What’s more important, injecting character, storytelling, or learning the 
ways of the NLP ninja? 
 
John says storytelling and personality are way up the list of important things and go together because it’s 
hard to have a good personality without telling stories. Although NLP can be powerful, he thinks that 
personality and storytelling are your first choice weapons and NLP is way down the list. 
 

WMM 42 



�
Q: What are your thoughts on long sales letters versus videos? 
Videos are sales letters in a different form. If you asked the question, ‘how long will it take me to get my point 
across?’ If you can deliver the hook, make them listen to you and get them to give you their money, whether 
it’s a long or short letter or a long or short video, it doesn’t matter as long as you accomplish your goal which is 
to make that sale. 
 
The proven winner? 
What’s been proven to be most effective now is a combination of a video and written text at the bottom. The 
reason this strategy is so effective is because you engage your customers in a multi-sensory level. 
The goal is….. 
Bottom line is whether you use videos or sales letters, you have to be able to make your audience in an ‘active 
state’ and moved enough for you to make the sale. 
Use videos correctly 
Videos can be vital only if we use it in the best way possible. This means delivering the right kind of sales 
letter in conjunction with the other basic sales process that always includes text in some way. 
Start out with text? 
You’re always going to start out with text, on emails for example, it’s always faster and easier to send a text 
email with a URL for people to go to instead of them waiting for your video or audio to load before they can 
understand your message and we’re almost certain that very few will stay waiting long enough. 
 

Q: What tips do you have when it comes to writing squeeze pages? 
 
Every step of the way in a sales process and in any kind of human interaction where you are trying to influence 
the behavior, so try to cut your sales process into little chunks of progressive pitches that get people’s attraction 
incrementally. 
Move in small steps 
Where your heading sells the sub heading, your sub heading sells the video, the first few seconds of the video 
sells the next few seconds of it and so on. On squeeze pages, the goal is not to sell a product or make them like 
you, it’s to get them to say ‘ok, let’s see what you’ve got’ and give you their name and email address, plain and 
simple. 
Avoid this rookie mistake! 
You’re not supposed to make your squeeze page a mini sales letter because what it’s for is not to sell a product 
yet, it’s to sell the idea that they should move forward and listen to you further. 
 

Q: What time management system have you created to meet deadlines? 
 
A deadline forces you to finish something. Without deadlines, nothing is ever finished and you are in the mercy 
of an ambiguous and vague finish line that does not exist. There are novelists who put their books out after a 
decade. On the other hand, there are very prolific, really good writers who put books out every year because 
they set deadlines for themselves. 

WMM 43 



�

Sleep your way to deadlines… 
John has a Freelance Copywriting Course an there’s a part in it where he talks about setting deadlines. John 
will often do all the research, make an outline in bullets and then go take a nap and tell himself that when he 
wakes up he will have a headline and that works for him. This process has been used by successful writers. 
 

Q: What makes a top copywriter? How can you tell if a person is a top 
copywriter and not a average one? 
 
It’s almost impossible to tell if a copywriter is good unless you know the process yourself. You may hire 
someone to write for you and if you do and you do not know anything about it, you wouldn’t know why it fails 
or sells. 
 
You MUST learn to write sales copy 
The lesson here is everyone must learn how to write their own sales copy. The biggest most successful guys 
write their own stuff, they may hire other writers to do smaller things like social media but when it’s something 
very important, they write it themselves. 
It is not all about technology 
John says you can have all the technology in the world, the best product but if you don’t have a good sales 
copy, nothing will move. Are you willing to entrust that to some stranger? 
Starting from scratch 
Looking at it the other way around, you can lose all the technology, all your money but if you know how to 
sell, you can become successful again. The ability to sell is a skill that can never be taken away from you. 
 

Q: Is there a next big trend in copywriting? 
 
Copywriting hasn’t changed since people knew how to write. People have been selling since the beginning of 
time. Copywriting is salesmanship in writing. As long as there’s selling to be done, there will always by 
copywriting and there’s no next best thing, it always has and always will be like that. 
Scared of selling? 
People are often afraid of selling. If they only thought of it as ‘providing a service’ they’d learn to really 
develop the skill and see the world in a different light. If you’re in business and you have a problem with 
selling, you shouldn’t be in business. Salesmen lead better lives because of the rewards that go with being 
aware that you are trying to improve other people’s lives by giving them the solution and a better choice. 
 

Q: What is the single biggest mistake that you see people make when they’re 
writing a copy? 
 
Not understanding what’s going on in the head of the prospect. Most businessmen when they sell ‘talk at their 
customers’ when what they should be doing is using influence and persuasion. Instead of trying to force 
someone into agreeing with you, join the conversation and make them realize ‘on their own’ that they need you 
or what you’re selling. 

WMM 44 



�

��

�

�

�

�

�

�

�

�

�

�

�

�

 
 
There’s no magic word but what you need is to know the language that makes people act. What’s worked is 
as simple as addressing the opportunity and highlighting it. Experience tells us that we may come across life 
changing opportunities maybe two or three times only in our lifetime and they do not announce themselves 
with thunder and lightning. Quite often, if you’re not conditioning yourself to be ready for that big 
opportunity, it just passes you by. 
You are allowed to have goals?  
John Carlton himself was not that atuned and ready for opportunities until he read the book Think and Grow 
Rich by Napoleon Hill. He then learned to set goals for himself and dream and make a plan and actually be 
allowed to go get it. Having read that book was the biggest opportunity for him because it taught him to 
really take action in the direction of his goals. 
Emphasize your opportunity 
Knowing how life changing one opportunity can be, we must make an effort to really emphasize it. However, 
a lot of people in the world do not fully understand the power of being sensitive to opportunities so they can 
grab it. The challenge there is being able to speak in that language that is emotionally meaningful to your 
prospects for them to see the true, once in a lifetime opportunity that you are presenting. The success of this 
also depends on the type of market that you’re targeting so you have to be able to match their thoughts and 
catch their attention. 
 

Q: How would John sell Simple Writing System in print 
 
The phrase then, for Simple Writing System would be, ‘what more are you waiting for? You have all the 
proof you need, there are respected people telling you that this is what they used and recommend.’ Another 
thing is, people are afraid of change, there should be a warning that says ‘your life will change when you use 
this because what this is will do is give you enough to be successful’. 
My results so far 
Finally we talked about how John has been telling me to put more thoughts into my emails and as I started to 
practice that, I have seen huge improvements on click-through and open rates on the emails I sends out. 
Doing something you will always do better than doing nothing. 
Simple Writing System 
John talks about how the Simple Writing System also gives you an opportunity to receive help from a 
community of those who have tested it and have been successful because of it. 
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